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Female Leaning Are age 35+ Earn above the median
HHI for their city
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Travel 4+ times Employed Parents with school
per year age children
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PURCHASE INTENT DECISION MAKERS LOCAL SHOPPERS
Use our brand to make Are decision makers at Believe it's important to
purchasing decisions their place of work shop locally

The Super Local
Social Clout Family First Frequent Traveler City Pride / City Proud
Stylish Career Driven Early Adopter Coffee Shop Connector
Early Riser Active / On-the-Go Outdoor Enthusiast Local Leader

These demographics stay consistent across all markets, with variation of approximately +3%.

Methodology: Audience profile data is compiled annually from our readership survey and enriched subscriber profile data.



