
Audience Profile
ALL MARKETS

These demographics stay consistent across all markets, with variation of approximately ±3%.

Methodology: Audience profile data is compiled annually from our readership survey and enriched subscriber profile data.

Social Clout

Stylish

Early Riser

Family First

Career Driven

Active / On-the-Go

Frequent Traveler

Early Adopter

Outdoor Enthusiast
 

City Pride / City Proud
 
Co�ee Shop Connector

Local Leader

The Super Local

46%
Parents with school

age children

76%
Employed

68%
Travel 4+ times

per year

76%
Use our brand to make 
purchasing decisions

P U R C H AS E  I N T E N T

46%
Are decision makers at 

their place of work

D E C I S I O N  M A K E R S

96%
Believe it’s important to 

shop locally

LO CA L  S H O P P E R S

85%
Are age 35+

71%
Female Leaning

80%
Earn above the median

HHI for their city


